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8:00 am — 9:00 am:

9:00 am — 9:20 am:

9:20 am — 9:45 am:

9:45 am — 10:15 am:

10:15 am — 10:30 am:

10:30 am— 10:50 am:

10:50 am — 11:20 am:

11:20 am — 11:40 pm:

11:40 am — 12:00 pm:

12:00 pm — 1:00 pm:

Show Me the Blog Social Media & Blogging

Conference Schedule

Registration, Breakfast, Opening Remarks
Danyelle Little, Founder & Organizer, Show Me the Blog Social Media &
Blogging Conference

Linda Doty, JustLinda.net, Speaker
—Laughing Out Loud (LOL): Soci al Me c

Roshini Cope, Glamazini.com, Speaker
—The Ten Commandments of a Successfl

Marijean Jaggers, Vice President,Standing Partnership, Speaker
—Ambassador You: Il ntegrating Soci al

BREAK

Melissa Gilliam, Marketing Director, YMCA Trout Lodge & Camp Lakewood,
Speaker

—N o Rrofits: The Utilization & Implementation of Social Media & Social
Net working to Spread Messagel

Panel, —Mommy Bl oggi ng: From Bottl es
Robyn Wright, RobynsOnlineWorld.com

Stefany Thode, ToBeThode.com

Heather Vaughn, WistfulWrists.com

Melody Meiners, STL Family Life

Moderated By: Jessica Benton,ThatTechChick.com

Vernon Ross,Ross Public Relations Speaker
—Gaining Sponsorship for Your Bl og,

Jeff Mclntire -Strasburg, Sustainablog.com, Speaker
—How to Incorporate Green Blogging i

LUNCH- Sponsored by BlackSportsOnline.com
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http://thattechchick.com/
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1:00 pm — 1:30 pm:

1:30 pm — 1:50 pm:

1:50 pm — 2:15 pm:

2:15 pm — 3:00 pm:

3:00 pm — 3:45 pm:

3:45 pm-4:00 pm:

4:00 pm — 4:25 pm:

4:25 pm — 4:40 pm:

4:40 pm — 5:00 pm:

5:00 pm — 5:30pm

Robert Littal, BlackSportsOnline, Speaker
—How to Take Your Blog frPdm kHir ee Age

Jim Barnthouse, Habanero, Speaker
—How to Brand Yourself & Your Bl ogl

BREAK

Panel, —Show Me the Blog (And t hsofc
Louis Social Networking. Monetize Your Website

Chris Reimer, Scorch Agency RizzoTees.com

Robert Littal, BlackSportsOnline.com

Vernon Ross, Ross Public Relations

Moderated By: Todd Jordan, ToddJordan.com/TheBroadBrush

P a n e I's Not Jubt tAbout the Food! Social Media, Food Blogging, &
Broadeningthe Menu On | i nel

Abby Schwarz, Community Manager, Yelp St. Louis, Yelp.com
Angela Ortmann, STLwinegirl.com

Stef Pollack, CupcakeProject.com

Troika Brodsky, Communications Director, Schiafly Beer

Moderated By: Wilma Jean Levine, WilmaJ ean.com

BREAK

Panel, Blogs That Break the Mold: Making Unique Marks in Blogging
Jessica Benton,ThatTechChick.com

Darryl Frierson, Ashy2Classy.net

Moderated By: Danyelle Little, TheCubicleChick.com

SPONSOR TALK

Reggie Levine,ReggieLevine.net
—B | o@Q@nia Budget: Tips for Tech& Other Product Based Bloggers

Wrap Up & Mix & Mingle


http://blacksportsonline.com/
http://habenero.com/
http://scortchagency.com/
http://rizzotees.com/
http://blacksportsonline.com/
http://rosspubicreations.com/
ToddJordan.com/TheBroadBrush
http://yelp.com/
http://stlwinegirl.com/
http://cupcakeproject.com/
http://schalsly.com/
http://wilmajean.com/
http://thattechchick.com/
http://ashy2classy.net/
http://thecubiclechick.com/
http://reggielevine.net/

SPEAKERS & PANELISTS

Roshini Cope, Glamazini.com, Speaken, Ce-lmmandeaments of a Succes:s

Roshini is a glamorous amazing amazon (6 foot 1 inch) natural hair blogger & vlogger who has
documented her journey on Glamazini.com (previously Roshini.net) for the past 8 years. She blogs about
hair, products, tools, experiences, trials, errors, recoveries, other natural hair wearers, makeup& day-to-
day |life. Her passion is to tell her story whil
nappynessl . ViGamazini.tomYouddbé.com/Glanazini, & guest posting on blogs such as
TheCubicleChick.com. Follow her at @Glamazini.

Stef Pollack, Cupcake Project.com, Panel i s —It‘s Not Just About

t,
Bl ogging, & Broadenling the _Menu' Online

Before Stefani Pollack began blogging in 2007, she had never baked a cupcakeNow, not only does her
cupcake blog, Cupcake Project, have an average of 200,000 page views a month from readers coming tc
see her new recipes, but Stefani also develops origial cupcakes monthly for Paula Deen. St e f an i
has been featured in People MagazineX is a Saveur Magazine featured site.Stefani is also a member of
the TLC Cake Crew, a select gr olocally&tefanThasheen f av c
showcased on Fox 2 News& Show Me St. Louis. Visit Cupcake Project atwww.cupcakeproject.com &
follow Stefani on Twitter at @cupcakeprojectand on Facebook atwww.facebook.com/cupcakeproject.

Jeff Mclntire -Strasburg, Sustainablog.orgy, Speaker, —Gree&F®1 ogmgado migt IF

Jeff Mclntire -Strasburg is the founder & editor of sustainablog, a long-running environmental blog
based in St. Loui s . Trébbugger, aacofbuadermieGreenOptionsdéviediaf(now
Important Media ), a current writer forthe Sundance Channebloyg &afeeguerfti | t er
contributor to many sites within the —green blc
University's Professional Writing certificate ¢
Twitter: @sustainablog

Facebook: http://www.facebook.com/jeff.mcintirestrasburg

Stumbleupon: http ://sustainablogger.stumbleupon.com

Google Profile: http://www.google.com/profiles/sustainablog
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Vernon Ross, Blogger, Marketing Consultant, Ross Public Relations.com Speaker, —Gai
Sponsorship For Your Bl og, Brand, Or Causel

Vernon teaches businesses how to earn sponsorship for their websites: brands. Vernon also speaks&
writes about social media & how to incorporate it int o your current marketing & promotion

strategy. He has wor ked with Mc Donald‘'s to pro&ote |
Rockstar games to conduct customer feedback tournaments. In addition he has also worked on
promotional projects for New Line Hom e Cinema, Dub Magazine& EA Sports respectively.

Web: http://rosspublicrelations.com
Blog: http://blog.rosspublicrelations.com

Twitter: @rosspr

Abby Schwarz,Yelp.com St. Louis Community Manager, Panel i st, —lt*‘'s Not
Medi a, Food Bl ogging, & 8Hloadening the _Menu'

Abby Schwarz is the Community Manager for Yelp St. Louis. Yelp is a website where the smar&
fabulous go to connect with local businesses. On the site, people read write reviews about their

favorite hair salons, restaurants, mechanics, etc. As of Jure 2010, over 32 million individuals visited the
ste&more than 11 million reviews have been writt
is to nurture & grow the existing community through marketing & event planning. Catch her on

Twitter - @yelpstlouis

Reggie Levine,Reggie Levine.net Speaker, —Bl oggi ng &mther PrBdual g e t
Based Bl ogger sl

Re ggi e Loeevor tachnolsgy began early in his life. For him, technology had always been a very
personal experience until he found video blogging in 2007. (He still refers to himself as a Personal
Technologist) Now he is a technology& video blogger who focuses oneveryday technology for everyday
folks. He reviews products, gives opinions & offers tips & tricks to make their experiences better. You
can find his work at www.ReggieLevine.net& his video work at youtube.com/LeReg. Follow him on
Twitter at twitter.com/LeReg

Jim Barnthouse, Habanero, Speaker, —BIl og Br&MoideitonLgre Rebders & Reepu r
Them! I

Only a year& a half into moving from Chicago to St Louis, Jim Barnthouse has very quickly become a
fixture in the local blogging community. Establishing his bloggy cred, Jim works as the Director of
Social Media & Digital Strategy at the digital market ing agency,Habanero, where he can often be found
giving high fives&c omp | ai ni ng when t hunderstorms don‘t &l
the occasional dirty word are the backbone of most ofhis musings on being a newcomer to St Louis on
his popular St Louis-centric blog, www.ArchObserver.com. Even when disappointed in his discoveries
(St Louis style pizza), his newfound love for St Louiskeeps him investigating & embracing what make
this city unique. You can find Jim regularly tweeting as @HabaneroWeb, @JimBarntho use & the daily
Arch Observer Facebook feed atvww.Facebook.com/ArchObserver.

Fun Fact: Jim plays for the St Louis Men's Roll



http://www.rosspublicrelations.com/
http://rosspublicrelations.com/
http://blog.rosspublicrelations.com/
http://www.twitter.com/rosspr
http://www.yelp.com/stlouis
http://www.twitter.com/yelpstl
http://www.reggielevine.net/
http://www.reggielevine.net/
http://www.youtube.com/lereg
http://www.twitter.com/lereg
http://www.habanero.com/
http://www.habanero.com/
http://www.archobserver.com/
http://www.twitter.com/HabaneroWeb
http://www.twitter.com/JimBarnthouse
http://www.facebook.com/ArchObserver

Melissa Gilliam, M arketing Director, YMCA Trout Lodge & Camp Lakewood S p e a k €rofjts: —N
The Utilization & | mplementation of Social Medi

Melissa is a non-profit marketin g professional whose career has spanned several cities including New
York City, Pittsburgh, & St. Louis as well as Taipei, Taiwan. Melissa has worked in botanic, visual arts&
performing arts institutions. She is currently the Marketing Director for YMCA Trout Lodge & Camp
Lakewood in Potosi, Missouri where she manages all marketing & social media strategy &
implementation for the institution.

Melissa holds a Masters degree in Arts Management fromCarnegie Mellon University. She is active
with the Young Nonprofit Professionals of St. Louis, the Social Media Club of St. Louis, the Washington
County Tourism Committee, & the Center of Creative Arts (COCA) Junior Board.

Mel i ssa‘'s wr it ihedbyAnescanb ferehe Args,AibelMiagazine, River Hills Traveler &
on iluvlocalplaces.com. Her first story is scheduled to publish in Insider 573 Magazine later this fall.
Her blog, www.smalltowngirlsguid e.com has been recognized by wordpress.comg& her photography
has been republished by the BBC& Schmap.com. Melissa loves to bake& hike, & is currently training
for her first half marathon.

Robyn Wright, Robyn‘'s OnlineP&8pnpeldstpm—Mommy Bl ogging:
Busi ness|l

Robyn is a stayat-home-mom turned blogger. Since 2008 she has been sharing her real life world of
being the mom to a teenage son, wife, foodie, geekreviewer,&mor e on her bl og, Kk
Worl d. During the past two years Robyn has esta
strong social media influence. She is active on her blog, Twitter, Facebook, Whrrl, LinkedIn, & YouTube
& is always on the lookout for new social media outlets. Robyn was ranked as one of the Top 50 Power
Moms by Nielsen&has been an ambassador with s&Teopicamar and
Robyn is also consistently among the Twitter Elite in St. Louis according to Grader.com. You can catch
up with Robyn at RobynsOnlineWorld.com and follow her on Twitter @RobynsWorld.

Darryl Frierson , Blogger, Writer, Promoter, Ashy2Classy.nef Panel i st , —B1l ogs

Darryl Frierson is a graduate of lowa State University with a degree in Journalism & Mass
Communications & a degree n History. Born in Chicago & raised in St. Louis he has lived or traveled to
almost every state in the United States. He describes himself as a Writer, Progressive Philosopher,
Sports Junkie, & Promoter who Grinds hard like a 808. He is also working on his first book a romance
comedy call ed —Loose En dvwnv.ashyldlassy.ie) tackles dveryithing from C |
love an relationships, hip hop & life, to politics & social issues. He can be contacted on

twi tter(www,twitter.com/diggame) & his facebook fan page or Send me an email
fromashy2classy@gmail.com
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Robert Little, Blogger & CEO of Bona Fide Media Group,BlackSportsOnline.com, —How To T
Bl og From The _Underground® to the _Mainstream'

Robert Littal (the Bona Fide Sports Expert) is the founder &CEO of Bl ackSportsOn
vision of creating an outlet for minority writers t o have a voice in the ever growing sports media has
flourished to the point where BlackSportsOnline now employs multiple writers expressing views that

are innovative, informative, controversial & most importantly unbiased.

BlackSportsOnline has garnered multiple mentions on ESPN SportsCenter, Yahoo.com, Fanhouse.com,
ESPN.com, Profootballtalk.com, TMZ.com, CNNSI.com, Deadspin.com, TheBigLead.com, SOHH.com,
NecoleBitchie.com, MediaTakeOut.com, Maxboxing.com, Boxingscene.com, Sportsline.com among
other sites & publications for our groundbreaking & refreshing way of reporting sports.

Under the Bonafide Media Group, Mr. Littal now sports an impressive resume that includes working
with the likes of TMZ Sports, The Washington Post&J * Ad or e MMWrg iétal h as also started two
successful sister sites:Breaklamps.com and MySpaceModelsonline.com.

With over 5200 Twitter followers, 700+ Facebook Fans & 500,000 monthly readers Mr. Littal has
positioned himself to be a power player in new media as we start a new decade.

Linda Doty, JustLinda.net, Speaker, —Laughing Out LounedyL O}

Linda Doty has been blogging since 2005. She blogs about everything& anything: her job as an
astronaut (more commonly known as a middle manager in Corporate America), her love for Red
Lobster Cheddar Bay Biscuits, her 5 daughters who rangen age from 6 to 27 (yes, in fact, shedoes
know what causes that now), her 26 years of married life (not all to the same man, mind you, but still,
she wants credit for all time-served!) She blogs atJustLinda.net & is currently a contributor for
STLFamilyLife.com. | n her spar e —tsihrme doels,n' wa ihthlever miadh You oah
also follow her on Twitter at @JustLindaSTL.

Danyelle Little, Blogger & Freelance Writer, TheCubicleChick.com, Moderator, —B1 ogs Tha't
Mol d

Danyelle Little, aka _Threcla@aevrierc& aathoCflom StkLouis, Missoura
On her highly lauded blog, TheCubicleChick.com, she discusses a plethora of topics from parenting to
health & beauty to pop culture & current events. Danyelle has managed to leave the cubicle behind& is
now a WAHM (working at home mom) doting on her two children. Danyelle has also become somewhat
of a social media& networking fiend managing several accounts such as her Twitter& Facebook
accounts, & she also works behind the scenes on other social media brands as a consultant. In addition,
she writes for YBP Guide as a Career Columnis®& has been featured on CNN.com, STLToday.com&
the websites The Fresh Xpress, Centric TV & Fat Wallet.com.

Not only is Danyelle a blogger& social networking mover & shaker, but she also founded Show Me the
Blog Social Media & Blogging Conference, in hopes that it will be a twiceannual event held here in St.
Louis. Follow her on Twitter @TheCubicleChick
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Chris Reimer, Chief Marketing Officer, Scorch Agency Panel i st —Show Me t he
The Real Jerry McGuiade ‘Netafor &ti nglloui s Soc

Chris Reimer (@RizzoTees) traveled a somewhat circuitous path to arrive at the shores of Social Media.
He graduated from Marquette University in 1993 with a B.S. in Accounting, became a CPA in 1995,&
then served as Chief Financial Officerof several organizations around St. Louis, including Zipatoni. The
entrepreneurial bug bit in October 2007, & the idea for Rizzo Teeswas hatched. After a year of
development, Rizzo Tees went live in Otober 2008. Five days later, Chris started marketing his tees
(and himself) on Twitter. A Facebook fan page soon followed, then a Posterous blog& then a small
business & social media blog called The Basement Entrepreneur. All of this marketing activity | ed to his
first real marketing job — Chief Marketing Officer of Scorch Agency The shackles of accounting had
been cast offl

AsFounder& —Chi ef Shirtologist, Il Chri s rketmgRiz¢oaTeed& st i |
growing it with no marketing budget. His Twitter account @RizzoTeess often ranked at or near #1 in

St. Louis on both twitter.grader.com & wefollow.com. He was recently named the Most Influential St.
Louis Tweep by STLTweets.com for the first half of 2010, beating out over 220,000 local Twitter users.
Twitter remains his #1 sales channel, & Facebook is #2. His Twitter community continues to grow & is
now over 40,000 followers .

Chris sits on the Board of the Social Media Club of St. Louis& enjoys speaking to groups about social
media&t he i mpact it has had on his I|Iife. When he
two of red wine & watches any sport in hi-def. Most of all, he enjoys playing with his two daughters —
nothing is better than chasing them around the playground at Francis Park.

Angela Ortmann, STLWineGir.com, Panel i st , —lthe'Feod! Sarial Mddia,s~bod Ab o u
Bl ogging, & Broadening the _Menu‘ Onlinel

STLwinegirl Angela Ortmann gained a passion for all things epicurean through her years of experience
in luxury restaurants & hotels. A St. Louis native, Angela spent four years in San Fancisco expanding
her food & wine knowledge. She has worked in some of the top restaurants in the country& has trained
at wineries, creameries & organic farms. Angela is not only a Certified Sommelier, but also a
connoisseur of beer, spirits, cigars& cheese.

One of her true loves lies in the pairing of food & wine. This enthusiasm led to a blog in 2008 which
then led to the launch of her event & consultation business in 2009. STLwinegirl focuses on the
enjoyment of the dining experience, whether it be at a five-star restaurant or in the comfort of your own
home. By removing the element of intimidation, STLwinegirl is committed to making the world of food
& wine approachable & more accessible. Angela hosts publicclasses& events as well as private events
such as her highly soughtafter In Home Tasting.

Starting a business on her own with little to no capital was the driving force behind her involvement in
social media & the opportunities there to connect with cons umers on a personal& professional level.
Angela has always felt strongly that her clients know her as more than just a business. Through her
posts on Twitter (@STLwinegirl) & Facebook (www.facebook.com/STLwinegirl ), followers can get a
sense of Angela‘'s real l'ife as well as keep up
pairings she is enjoying at home.

Angela is also a columnist for FEAST Magazine (vww.feastSTL.com) . Her monthly pr
the Shelf, Il showcases three new &parimgsudggastiorss. Toroughp |
her weekly online-e x cl usi ve col umn, —Quite the Pair, & Ang
of fering pairing recommendations from the resta
tastings for the publication.
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Heather Vaughn, WistfulWrists.com, Panel i st, —Mommy Bl oggi ng: Fr
Busi ness|l

Seven years ago, Heather left a career in journalism to become chief operating officer for her family,
which would eventually grow to includ e four children. With a background in communications, public
relations & video editing, Heather dove into social media to grow with emerging communication trends.

Among her many other talents, Heather is a social media& tech consultant as well as a blogge. Heather
blogs about crafts, parenting, life in a large family & technology at WistfulWrists.com . Since beginning
her blog in 2009, Heather has participated in events & campaigns with brands such as JumpStart,
Hallmark, Energizer, Kodak & most recently, Martha Stewart Living Omnimedia. You can follow her on
Twitter @WistfulWrists .

Wilma Jean, WilmaJ ean.com, Mode r at or , —lt‘s Not Just About
& Broadening the _Menu‘ Onlinel

Wilma, a freelance acrylic artist, has been making things for as long as she can remember. Her work has
been featured in Empowerment, Boutique Online, & is on display locally around Atlanta. She also

writes for Examiner.com. She has been blogging about her art, craft, writing, & other creativity for only

a few years.

Visit her blog at WilmaJeansBlog.blogspot.com & follow her @mslejean.

Marijean Jaggers, V.P. ,Standing Partnership, Speaker, —Ambassador
intoBusiness Communicationsl

As a vice president& manager of St. Louisbased reputation management
satellite office in Charlottesville, Va., Marijean Jaggers is a social media specialist providing education
& counsel to clients in several industries in the U.S. & Europe. She also provides counsel to clients

throughout Central Virginia including the executive management team of the Charlottesville Albemarle

Ai rport, managing the organization'‘'s media effc

Marijean serves as the socialmedia correspondent for The Newsplex, a group of television stations that
are Central Virginia affiliates of ABC, CBS & Fox networks, providing insight & commentary on news
stories related to digital communications. Marijean has been blogging as STLWorkingMom since early
2005, is the author of Change the Conversation, a blog about social media& how to use it, & is a

frequent contributor & manager of Where Do You Stand?, the corporate blog of Standing Partnership.

In 2004, Marijean was one of the first blog gers for the St. Louis PostDispatch, contributing the Shop
Talk blog to the newspaper‘s online presence fc

Marijean has spoken to numerous regional groups about using social media& social networks for
business, career development& personal branding. She has provided workshops & presentations for the
Charl ottesville Chamber of Commerce, Quadruplic
Charlottesville, ActionCoach, Waynesboro Connect to Success business networking group, the Center
for Nonprofit Excellence, Charlottesville Business Innovation Council &t he Busi ness Wo
Table.

With a strong commitment to community, Marijean serves as a board member of the Charlottesville
Albemarle Technical Education Center (CATEC) Foundation & the Legal Aid Justice Center. She has
also devoted time & effort as a board member of the American Diabetes Association& Delmar
Magazine, an independent literary journal. She is a graduate of Lindenwood University where she
earned a Bachelor of Arts inEnglish. & in her spare time, Marijean bakes pies competitively.

StandingPR.com, blog—MariJeanJaggers.com & STLWorkin gMom.com, Twitter @marijean
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Melody Meiners, STLFamilyLife.com, Panel i st , —Mo mBottlesBd Bloggmgtag: F
Businessl

Melody Meiners is a freelance writer & interactive marketing consultant who lives in St. Louis with her
husband, drama-queen baby, & neurotic dog. She is learning that parenting changes everything, but she
refuses to abanda her heels& martinis for the standard issue mom jeans & feathered haircut. She
graduated from Webster University in 2005 with a degree in English Literature, & she is working
feverishly to prove that she is qualified for something other than correctingot her peopl e* s
while serving them fancy coffee drinks. She is the founder& managing editor of Girls Guide to the
Galaxy, a partner & contributor at STLFamilyLife.com, & you can find her personal blog at
MrsSmartyPants.com. And, of course, when she i sn‘CosmbsGidg
on Twitter. Sheisalsot he founder of St. Louis Women in Med
media professionals & hobbyists. Basically, she is a typical thirty-something working wife & mother who
is desperately warding off those evil mom jean spirits & tryingtomakesur e her ki d doe
shoot laser beams out of her eyes (a very likely scenario at this point).

Jessica Benton, ThatTechChick.com/ | Design, Panel i st , —Bl ogs That
—Mommy Bl ogging: From Bottles to Blogging to

Jessica Benton is a successful blogge& graphic designer. Her blog, That Tech Chick, is highly
frequented by a diverse demographic of visitors
websites around the Internet & have even been offered in print media for her clients as well. Jessica has
grown in experience & knowledge of social media & blogging throughout her decade-long involvement

in online communities, engaging thousands of readers each week who compile an international

following across her personal network. Jessica has a 15ear work resume in business management,
where she has focused her skills in the areas of management, PR, training& quality control. Jessica
launched iDesign, a web, blog& print design company, in March 2010, after being laid off. Through
iDesign, Jessica speializes in the transfer of blogs from various platforms into the WordPress blogging
system, blog & graphic design, print graphics, media kits, & blog consultation as well as social media
management & education. She has a passion for sharing& assisting with regards to her areas of
expertise & regularly provides tech tips, tutorials, & information to those in search of guidance.

After venturing into blogging in different niches, she found herself still answering the same tech
questions all her family & fri ends asked, by her online connections. In an effort to shine with her love
for technology, helping others, & being online, That Tech Chick emerged. Jessica wanted a place online
where she could be the girlie girl she is& also share her love for smartphone apps, blogging tips,
networking, & keep it all down to earth & easy for the average person to understand. All too often you
find girly blogs. You also find many tech blogs. But how many girly tech blogs to you comeacross each
day?

Jessica also writes for the Beaumont Social Media Club& recently ventured into a co-blog with Danyelle
Little named The Blogging Chicks where together they blog about travel, opinions, & their networking
escapadesFollow her on Tiwtter: @jess_benton
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Troika Brodsky, Communications Director, SchalflyBeer,, Panel i st, —It*‘s Not
Media, FoodBl oggi ng, & Broadening the _Menu' Onlinel

Troika Brodsky is the Communications Director for St. Louis based craft brewery, Schalfly

Beer. Founded in 1991, Schlafly Beer has grown to becoméhe 41st largest craft brewery in the nation,
the largest locally owned brewery in the St.Louis & the best selling craft beer in the city. The Schiafly
Tap Room in downtown St.Louis & Schlafly Bottleworks in Maplewood, MO are home to two
restaurants & combine to brew over 50 unique beer styles each year. Troika began aBchlafly in 2002
doing graphic design & video but his arm was often twisted into to helping out with beer tastings & beer
festivals. As Communications Director for Schlafly Beer, Troika is the voice of Schlafly Beer on
Facebook& Twitter & manages thebrewe r y * s &anoHild pfatborms, newsletters & media
communications.

He is still often forced to help out with beer tastings & beer festivals.

Web: Schlafly.com Facebook: www.facebook.com/Schlafly.Beer.Fans Twitter: @Schlafly

Stefany Thode, ToBeThode.com, Panelist, Mommy Blogging: From Bottles to Bloggingt o Busi n:

Stefany Thode is a registered nurse turned stayat-home mom. She started blogging in 2008 as a way to
communicate the frustrations of being a stepmother to three and expectant mother. Two years and two
children later, Stefany still finds solac e in her blogging and has developed a loyal following of people
willing to read about the chaos of her life. As a mom of five, Stefany talks about her kids often but you
may also find posts -madwlu)t, hheer-tipledtisient( ke goals-tdibedorhe a
Nurse Midwife, photography, cooking, or product reviews. Stefany has worked with companies such as
Soft Scrub, VTech, LeapFrog, Clorox, Zhu Zhu Pets, and Warner Brothers to name a few. While once
apprehensive of social media, Stefany $ now active daily on Twitter as ToBeThode or on Facebook. Self
taught on all aspects of html and blogging, she enjoys sharing her knowledge with others and has been
known to —l end a handll to bl ogger s TdBaThodeeed. You

*Please support our volunteer speakers by visiting their sites and following them on their social media networks


http://chlafly.com/
http://www.facebook.com/Schlafly.Beer.Fans
http://www.twitter.com/Schlafly
http://www.tobethode.com/
http://www.tobethode.com/
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Founder & Organizer- Danyelle Little, TheCubicleChick.com

Communications Director - Yolonda Spinks, NotoriousSpinksTalk s.com & BooksAND.com

Conference & Publications Coordinator- Jessica Benton,ThatTechChick.com & iDesign

Conference Photographer Vivica Shade
Graphic Designer- Kat Robertson, eDesign Pro

Conference Chair Robyn Wright , RobynsWorldOnline.com

Volunteers- Danielle N. Lee & Robert Littal


http://thecubiclechick.com/
http://notoriousspinkstalks.com/
http://booksand.com/
http://thattechchick.com/
http://graphic-idesign.com/
http://edesign-pro.com/
http://robynsworldonline.com/

SPECIAL THANKS

My family, most important, my husband for supporting me through this endeavor and being
patient when | spent all of my time organizing the conference.

To Jessica Benton, my partner and friend who has been most aw®&ginoelt her, this
conference would not have been possible.

Robyn Wright, who encouraged me when the going was rough. Thanks so much! Your
friendship means a lot to me.

To Danielle Lee who stepped in at the last minute, THANK YOU!

To all the speakers, panelists, and moderator
guys amaze me!

Attendees, you are what Show Me the Blog is all about! Your spirit and creativity keeps me on
my toes, and | have learned from each and emeeyof you!

Danyelle Little

Show Me The Blog




